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2013 Promotional Spend (Total vs. DTC)
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Top 10 Prescription Drugs in 2016 (*)

Drug Name Innovator Indication Mech. Of WW Sales Billion (5)
I {Patent Expiry) Company Action 2009 2016
Humira™ (2016) Abbott Rhematoid Arthritis TNFaMAb 56101
Avastin™ (2019} Roche Colorectal Cancer VEGF MAb 57> 839
Enbrel™ (2012) Pfizer, Amgen & | Rhematoid Arthritis THFa Inhibitor 6573
Takeda
Rituxan™ (2018) Roche Non-Hodgkins Anti-CD20 MAb 56268
Lymphoma
Crestor ™ (2012) AstraZeneca/ Anti-Hyperlipidemics | Small Molecule 48 > 63
Shionogi/Chiesi Chemistry
Herceptin™(2019) Roche Breast Cancer Her2/neu MAb 49 362
Remicade ™ (2014) INI Rhematoid Arthritis TNFa MAb 5857
Lantus™ (2018) Sanofi Aventis Diabetics Insulin 4353
Adwvair™ (2011) GSK Bronchodilators Small Molecule BO->52
Chemistry
Prolia ™ (2013) Amgen/Daichii Osteoporosis Bone Calcium 0.0 352 =
Sankyo/GSK Reg. MAb

(*) & out of the 10 top-selling drugs in the US are biologics. By 2016, some of which will face biosimilar ents v.
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Henry 1.

www.kff.org, June 2003

”»

Advertising on Prescription Drug Spending,

A Pharmaceuticals Rank as Most Profitable Industry, Again. Public Citizen's

Congress Watch. April 17, 2002

Annual

consumers.

to

marketing of pharmaceuticals

A. Direct
Review of Public Health 2002;23:73—91

A Lyles
A Wilkes

Prescription

RL. Direct—To—Consumer

Bell RA, Kravitz

MS,

Health

Impact, And Implications.

Trends,

DrugAdvertising:

Affairs2000;19(2):110—128

ban

to
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Medical Association rejects

American

J.
consumer adverts for prescription medicines. BMJ 2005;331:7

A Lenzer

Drugs:

Prescription
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Office

Accountability

Government
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pdf www.gao.gov, Nov. 2006
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